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I am so excited and honored to
be the president of STAR. I have to
say it was even more special to begin
my term in Washington, DC, at one
of the best conventions that STAR
has ever had. As I write this message,
the holidays are upon us and it is a
good time to reflect and to share my
gratitude. I feel truly grateful for this
career. I have been a court reporter
for over 30 years and a firm owner
for the last 23 years. I have been a
Stenograph user for 28 years! I must
say that this career is a perfect fit for
me. I love the technology, the stories
I have been a part of, the interaction
of amazing litigators, the camaraderie
with my fellow reporters, and the thrill
of being an entrepreneur. I am truly
grateful!
Like I said, our DC convention
was one of the best we’ve had,
and it was very informative. A big
STAR thank you to our convention co-chairs, Jan Ballman and
Lisa DiMonte. The speakers were
stellar. If you could not make it to
DC, I encourage you to read Jan’s
article in this edition. Of course, no
STAR convention would be complete
without one of my favorite guys, Irv
Starkman. Once again Irv spent the
weeks before the convention securing
sponsorship money, and then once
in DC, Irv spent his evenings hosting
our hospitality suite. A big STAR
thank you to Irv as well!
As my term begins, I am also
grateful for our STAR board. I have
my dear friend Rosalie Kramm, our
Past President, for wise counsel. We
also have returning Todd Mobley,
Shelly Hunter, Micheal Johnson,
Linda Fifield, Matt Alley, and Jan
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Ballman. We welcome Melanie
Humphrey-Sonntag, Susan Miller,
and Jim Connor to the board as well.
Of course, STAR would not do what
it does without the dynamite Tina
Kautter and her management team.
When I reflect back on the years
in this business, STAR and Stenograph have been a big part of my
journey, and it’s truly been a gift to
be a member. I only wish I had found
STAR sooner. This year I hope to
encourage all of you to share the success of STAR with a fellow reporter.
Invite them to join us. I believe that
as STAR grows we all grow.
In closing I wanted to share a
quote from D.M. Dellinger. “This
is my wish for you: peace of mind,
prosperity through the year, happiness that multiplies, health for you
and yours, fun around every corner,
energy to chase your dreams, joy to
fill your holidays!”

The perfect match...
®

and

...even better together!
Remember, STAR members are eligible for special pricing on the
Diamante®, CaseViewNet, annual support agreements and protection plans.
To learn more, visit www.stenograph.com or call 800.323.4247.
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New to
STAR but
Not New
to the
Profession
Over the past two years we have
seen a familiar face around our STAR
meetings and we would like to formally welcome Dave Wenhold to our
STAR family!
Many of you may know Dave
from his time as Director of Government Relations at NCRA over the
past dozen years. During that time
he has helped state affiliates and state
leaders fight almost every battle in
defense of the court reporting profession. He also created the concept of
the Training for Realtime Writers Act,
which helped court reporting schools
get over $20 million to recruit and
train court reporting students.
Dave started his own lobbying
company (Miller/Wenhold Capitol Strategies) and still remains the
Washington Counsel for NCRA. He
also started Innovative AMC (IAMC),
an association management company, which now manages four different
state associations for court reporters.
Recently, IAMC has been in merger
discussions with Kautter Management Group (KMG) and at the first
of the year KMG will become Kautter Wenhold Management Group
(KWMG) with Dave at the helm of
the new group.
The good news for STAR is that
we will continue to maintain the same
quality staff help we have now and

The good news for STAR is that we will
continue to maintain the same quality staff
help we have now and add new and innovative ideas in how to take STAR to the next
level of its organizational growth.
add new and innovative ideas in how
to take STAR to the next level of its
organizational growth. Tina Kautter
will still be our Executive Director but
we will see more of Dave in the Assistant Executive Director role for a year
or two.
Some other neat facts about our
new team member are:
• He was the President of the
American League of Lobbyists,
the national association for lobbyists, and took on President
Obama in a high profile national
Constitutional battle...and won!
• He was the first lobbyist to ever
receive the Presidential Call to
Service award (the highest award
in America for citizen volunteerism).
• He created a charity in Washington to help get Americans back
to work. He created the National
Capitol PurSuit Drive on CapiSTAR Dot STAR • 4

tol Hill which generated over
50,000 business suits donated to
Americans looking to get back on
their feet and into the workforce.
His efforts still continue through
Men’s Wearhouse Suit Drive.
• He was recently named one of
DC’s Most Effective Association
Lobbyists and named the 2013
ALL Government Relations Professional of the Year.
• Dave loves to scuba dive, especially with sharks! (Now we know
where those sharkskin suits come
from).
• And he is the proud dad of two
amazing sons who he posed with
in a past edition of NCRA’s Men
of Court Reporting Calendar.
So please join me in officially welcoming Dave Wenhold to our STAR
family and we look forward to working with him and his new KWMG
staff!

Life is

Constructed
in Moments By Al Betz
The gentleman knelt on one knee so
that he was at eye level with the little boy
as he talked to him. The man, kind and
generous, had little appreciation for the
life-long impact his gesture would have
on the boy.
For decades members of America’s
Service clubs — Rotary, Kiwanis, and
others — have filled the breach for families in need. Gentlemen, and ladies, raise
money, purchase goods and personally deliver them to needy families. They
engage in causes of all types to support
communities around the globe. But I
believe one of their most significant moments occurs silently and briefly.
The most impactful aspect of their
generosity is not in the nourishment of
the body that they provide, or the toys
and games given to the children. Rather,
Service club members who deliver the
gift of encouragement have the greatest
impact on family members.
Consider the state of mind of a dad
watching another adult provide what he
cannot provide to his family. He is grate-

ful, certainly, but also devastated. Oftentimes, Service club members deliver
holiday gifts and linger to converse with
families. A word of sincere encouragement can ease the pain of a difficult circumstance.
As important as caring for the emotional needs of an adult is, being sensitive to the young eyes who are watching and learning from this brief activity is
paramount. Many of our STAR members
follow the lead of our President, Christine
Randall, and volunteer our time to service
organizations. This holiday season when
you are in the presence of children take a
moment to position yourself to their eye
level, show them your full attention (the
little ones are accustomed to looking at
belt buckles) and listen to them.
A number of years ago on a September day a musician friend of mine was
rushing through an airport in a South
American country when he heard a
child’s voice calling to him. The little girl
recognized him as an American. She was
calling him to give him a lollipop, and she
STAR Dot STAR • 5

repeated “Lo siento. Lo siento.” (I’m sorry. I’m sorry.” She and her family had
just witnessed the 9-11 attacks on television. As Eric Byrd, Jazz Ambassador
to South America, tells the story, “She
thought maybe the lollipop would make
us feel better because lollipops make her
feel better.”
Life is constructed in moments. As
children, those moments are what we
use to build confidence, to observe appropriate behavior, to develop empathy,
to learn right from wrong, to experience
acceptance as we also experience rejection.
As we grow into adults our job is to
reach back, to bend down, to kneel in
front of children and to make their moments special. Happy holidays.
(Al Betz is a court reporting firm
owner and America’s silent communicator. He can be reached at al.betz@outfluence.com.)

SOCIAL MEDIA SINS
By Angie Ballman Punton @angelanicolebp

Your website
is for generic,
albeit necessary,
information; your
Facebook and
Twitter accounts
are NOT.

Understanding that you may be
getting sick and tired of hearing the
words “social media,” I am compelled
to press on. Because even though the
shine may have worn off the novelty of
it all, social media is no joke. It remains
the most powerful FREE way to position and brand yourself and your firm
in our marketplace. Powerful and free
are both good, right? Shall we press on?
You set up your company Facebook page and Twitter accounts back
in the day when it was cutting edge.
Very good. Let’s talk about what you’ve
been posting.
While there is no Right and Wrong
Bible with regard to content, there are
a few universally acknowledged faux
pas. Let’s make sure your content is
not falling prey to the same.
Angie’s List of Social Media
Sins
Inconsistency: You joined Twitter in October 2011, tweeted twice,
and now you can’t even remember
your password. If you can’t commit
to posting consistently, consider deleting dormant social media accounts.
Because when you click on a profile
that hasn’t been updated in weeks, let
alone months, and God forbid years,
you’ve taken the value of that presence
just about down to zero. Why bother
having a site that actually presents your
brand in a negative light? You’re better
off not having one than having a social
media site that is woefully inactive.
Inundation: The sin that is the
exact opposite of the one listed above
is almost as egregious — too much
of a good thing. Yes, there is such a
thing. Posting multiple times a day, no
matter what the content, can lead to
glazed eyes that gloss over your name
just from sheer volume. It’s like being
STAR Dot STAR • 6

in a roomful of interesting people but
one person is doing all the talking. At
some point it becomes boring, if not
annoying. Watch your analytical tools
to gauge whether the sin of inundation
is impacting your followers.
Lack of Focus: Remember that
everything you post, whether on Twitter, Facebook or LinkedIn, is conveying your brand. Go back to your last
10 posts. What were your messages?
How many different messages are
you conveying? Are you focused, or
all over the place? It’s never too late
to shift this and make your messaging
more focused, purposeful and strategic.
Blatant Advertising:“Did you
know Paradigm offers videoconferencing suites?” Let’s be honest...no one is
going to “LIKE” that status on Facebook. Your website is for generic, albeit
necessary, information; your Facebook
and Twitter accounts are NOT. Boring
self-promotion is a great way to get your
firm “ignored” in newsfeeds.
Unrecognizable Names & Faces:
Reposting a poignant, relevant article
by someone outside your organization
is fine. But you know what would be
better? Writing your own article. Sharing your expertise and experiences.
People like to see themselves and folks
they know or at least recognize. Those
are the posts that will get LIKED or
reposted, which leverages the power of
social media and creates SEO for your
firm. Again, your analytics will reflect
this. See how many more LIKES and
retweets you’ll get when you post fresh
content versus reposting or retweeting
someone else’s words and pictures.

CAPTURE EVERY NOTE.
PRESENTING PRECISION AND HARMONY BY E-TRANSCRIPT™
The superior way to conduct electronic transcript workflow and management.
For effective management, harmony means the E-Transcript Manager suite of transcript
processing and workflow tools. Along with the most comprehensive choices for securing
and formatting your transcripts, the E-Transcript Manager helps you simplify the delivery
of files from reporter to agency, agency to client, and everything in between.
For effective transcript formatting, precision means the best transcript output for clients.
Whether it’s E-Transcript’s PTZ format with superior flexibility and compatibility for your
clients, or a basic PDF, the E-Transcript system can create both. Quick search ability,
hyper-linked index capabilities, and saving options offer convenience and versatility.
Easy delivery, easy viewing, easy use.
You work hard to capture perfect transcripts. The E-Transcript suite helps you manage
them from start to finish, then provide them to attorneys exactly as intended. Superior
performance, down to the details. Managed by RealLegal® E-Transcript.
To learn more, visit RealLegal.com or call 1-888-584-9988, ext. 4714.

© 2013 Thomson Reuters L-383562A/3-13
Thomson Reuters and the Kinesis logo are trademarks of Thomson Reuters.
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Member Profile:

Meet STAR Director

Matt Alley
Tiffany Alley & Associates, Atlanta, GA
Hometown? Born in Akron, Ohio, but moved to north
Atlanta at the age of 3. I never lived anywhere else, including college at Georgia Tech.
Family? Tiffany, of course, works with me in our reporting
firm. We have one daughter, Ciara, who just finished grad
school and got her first Big Girl job as a speech pathologist working with deaf children.
Been in the reporting business since? 1991.
Loves to? Backpack in the west and southwest; road cycle; hoon around in sportscars; read novels and stories
and the Bible; ocean kayak and paddleboard.
Has a weakness for? Overly melodramatic books and
movies; RomComs; German sports cars; pie.
If I had a million dollars, I would...use it on a fractional jet
ownership so I could give Delta a big, fat thumb in the eye
anytime I needed to fly somewhere!
You may be surprised to know...I'm crazy about instrumental and vocal jazz from the 1940s through the latesixties.
I like to read...a strange melange of literary novels (i.e.,

Fitzgerald, Henry James, Hemingway, Remarque) and
serial genre mysteries, i.e., Robert B. Parker (Spenser),
John D. MacDonald (Travis McGee), Rex Stout (Nero
Wolfe) and Lee Child (Jack Reacher).
Favorite movie? Casablanca, of course. What a silly question. :)
Pet peeve with the reporting industry? Failure of some to
understand that if we don't supply our clients with what
they want, at a price they can justify to themselves and
their clients, they WILL find a way around us.

Welcome Mat
We extend a hearty welcome to the following new members...A BIG welcome to:
(As of 12/7/13)
Kim Furbacher......................................................................................................... Rochelle Park, NJ
Mary Ann Scanlan...................................................................................................San Francisco, CA
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2013 ANNUAL CONVENTION
Seminar Recap
By Jan Ballman, RPR, CMRS, Conference Co-Chair
STAR members stormed Capitol Hill (The Liaison Capitol Hill
Hotel, to be precise) October 3-5 to participate in The Society for
the Technological Advancement of Reporting Annual Meeting and
Conference. The following is a synopsis of the seminars presented:

“Holding Court: The Supreme Experts Tell It Like It is”

The conference opened Thursday afternoon with a panel
discussion consisting of distinguished local litigators Trish Weaver,
Esq, of Paley Rothman; Kristin Draper, Esq, of Schulman Rogers; and Sal Zambri, Esq, of Regan, Zambri, Long and Bertram.
Moderated by Lisa DiMonte, Conference Co-Chair, panelists were
asked probing questions as to what they want from their court reporter as well as what irritates them and stresses them out. Each
offered candid opinions and advice on everything from their minimum expectations to their biggest pet peeves.

“The Necessity of Strangers: The Intriguing Truth About
Insight, Innovation and Success”

STAR kicked off Friday by welcoming to the podium bestselling author Alan Gregerman. Mr. Gregerman’s keynote presentation was stimulating, thought-provoking, and completely entertaining. He challenged us to develop an interpersonal awareness
around the power of strangers and what perspectives they bring
to the table.

Key Take-Aways:
1)
2)

Key Take-Aways:

3)

2)

4)

1)

3)

You may think you know what your clients want, but have you
asked them lately?
You may believe you are performing well, but when is the last
time you confirmed that assumption with your clients? It’s
good to ask.
“Your problems can’t become ours. We have too many of our
own issues to deal with. We expect seamlessness. We need
what we need when we need it...no excuses; no hiccups.”

“Secret Service Tips: How to Create Remarkable Customer
Experiences, Raving Fans, and Increased Profits”

Thursday afternoon’s sessions continued with a presentation by Steve Dorfman, President of Driven To Excel, a company
whose tagline is “Engineering the Customer Experience.” Steve
spoke to STAR attendees about the concept of creating a culture of
impeccability in our businesses.

Key Take-Aways:
1)

2)

3)

“What You Don’t Know Can Hurt You”

After being duly inspired by the keynote presentation, we got
down to business — the business of running successful court reporting firms. Attorney Marc Engel of the Maryland law firm Lerch,
Early & Brewer addressed attendees on key employment laws that
we not only need to be aware of but need to be in compliance
with, putting the fear of God into all firm owners with even one
employee.

Key Take-Aways:
1)

Impeccability is not something you say or do; it’s how you
make your clients feel. Example: You’ve thought of every detail. You’ve covered all bases. They are completely taken care
of.
All employees in your company have a role /need to be onboard in creating impeccability in the organization. It starts at
the hiring level. Does this candidate look impeccable? Are
they in tune to details? If they aren’t during a job interview,
how likely will they will be on the job?
Create “raving fans” out of your clients. Raving fans account
for 80% to 90% of your referrals.

Connecting with people who are very different from us helps
us grow by providing fresh ideas and new ways of looking at
things.
Be curious! Ask questions of strangers, like “Why are you doing it that way?” “Do you know something I don’t know?”
“Tell me why you’re walking backwards.”
Go out every day with eyes wide open. Don’t walk around
with your head down, checking email. You are missing out on
new ideas.
Take an already existing idea and make it better. Apple took
what Sony invented (the Walkman) and made it better (the
iPod).

2)
3)

Getting your house in order now will prevent major problems
and dollars spent later. Ignorance of employment law will lead
to peril and payouts.
50% of the issues that come across Mr. Engel’s desk were totally preventable.
Misclassifying court reporters as independent contractors
is low-hanging fruit for the government to collect revenue
through taxes, interest and penalties. Make certain you can
pass the “control” tests. The IRS looks on LinkedIn to see how
reporters characterize themselves All it takes is one disgruntled
reporter to trigger an IC vs. employee audit.

Continued on page 11
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2013 ANNUAL CONVENTION
Seminar Recap
Continued from page 10
4)

Avoid disgruntled employees. Good employers build up goodwill with their employees. If there is a perception by employees
that their employer is fair, it goes a long way toward diffusing
issues.

“You Don’t Have To Live In The White House To Have A Tight
House”

Dr. Steven Bucci, a West Point grad with 28 years of experience in human intelligence, presented a holistic look at tightening
our belts when it comes to cyber security. Dr. Bucci’s employers
have included the US Army, the Pentagon, the Department of
Homeland Defense, as well as the Prince of Wales. His vast experience into cyber security yielded many valuable insights.

Key Take-Aways:
1)

2)

3)
4)
5)

“COLA: The Cost of Lacking Appreciation”

The conference closed out with a presentation by Lori Saitz,
President of Zen Rabbit. Lori is a nationally recognized expert in
using gratitude to boost client retention, increase referral business,
and improve business development efforts.

Key Take-Aways:
1)
2)

3)

Because we all do business digitally (delivering electronic files
to attorneys), if we don’t get our cyber security right, “someone’s going to come in and eat your lunch.” The risks need to
be taken very seriously.
The three main threats to cyber security are Remote Threats
(hackers), Insider Threats (malicious employees and those
who are “good-intentioned but dumb), and Supply Chain
Threats (computer chips made in China).
If you travel to China, DO NOT take electronics with you!
Today’s biggest security exposures come via mobile computing. Don’t use hotel internet; use hotspots or wifi.
Don’t use the same password for everything. Change your
passwords regularly. Make them complex. There are lots of
free password-cracking softwares out there.

Appreciation marketing is for anyone who wants to thank their
clients. It’s not just good manners; there is a financial ROI directly associated with appreciation marketing.
Social norms dictate that you repay kindness with a gift. Promotional items are not considered gifts. They have their place,
but do not use them to say thank you. They feel more like an
advertisement than a gift.
Companies with average customer service lose an average of
73% of their customer base over time. Companies with good
customer service still lose 50% of their client base over time.
You need stellar customer service to retain clients!

Presidential Cocktails at STAR on
the Rooftop

“Business Risks and Threats: Are You Adequately Covered?”

Following Mr. Engel and Dr. Bucci’s presentations on business
threats and the associated risks to court reporting firms, attendees
were visibly and justifiably unnerved, making the next presentation
quite timely and relevant. Phil Galbraith, President of Capitol Risk
Solutions, presented on risk management and recommended liability coverages designed to protect business owners against various types of claims, be they security or employee-driven.

Key Take-Aways:

1) More times than not, business owners are better served with
the higher versus lower-deductible coverage option.
2) Buy coverage for issues that could drive you out of business.
3) Legal Shield: For a nominal fee (approximately $16 a month),
you can get as much legal advice as you need.
4) Employees are a business owner’s largest risk. Be sure you
have adequate coverage to defend against discrimination, harassment, wrongful termination and wage-and-hour claims.
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Irv Starkman went over
the top as the STAR bartender and host extraordinaire in Washington, DC.
The rooftop bar and pool
at the Liaison Capitol Hill
was hopping with excitement, and the weather
was perfect. We all agree
it was our best party yet!
But Irv’s next stop is Vegas, and this year he will
be hosting STAR’s hospitality suite for ONE
NIGHT ONLY. You won’t
want to miss this!

Stenograph’s Senior Vice President of
Education Announces Retirement
Stenograph, the
world’s leading manufacturer and marketer
of shorthand machines
and computer-aided
transcription software,
today
announced
Dave Wynne, Senior
Vice President of Education, will be retiring
from the company.
Mr.
Wynne
joined the company
in December of 1986
as Vice President
of Sales. Over the
course of his 27 years
with
Stenograph,
Dave touched virtually every aspect and
contributed to the success of the business. Highlights include
managing both inside and outside sales organizations, forming
the Supplies and Education sales groups, sales administration,
Marketing, and establishing Stenograph University. Most recently, Dave played an integral role in Stenograph’s efforts of
providing quality court reporters to the industry through Prince
Institute.

“Stenograph is truly committed to the profession and gives
back far more than most reporters realize,” remarks Wynne. “I
will miss the many great reporting friends I have made over the
years.”
Aside from his numerous accomplishments at Stenograph,
Mr. Wynne is grateful Stenograph has provided him the time to
participate with both the NCRA and NCRF. Mr. Wynne served
on various NCRA task forces and committees, as well as conducting seminars at NCRA’s annual conventions. While working with the NCRF, Dave contributed his time by serving on the
Angels Committee and numerous Phone-a-Thons.
“Dave has had an unmatched career at Stenograph. His
spirit and contribution will be greatly missed,” remarks company president, John Wenclawski. “The profession is truly losing
one of its biggest champions.”
Stenograph is dedicated to supporting the court reporting
community and its programs. The company is the number one
manufacturer and marketer of shorthand writers and computer-aided transcription software, offers online education and
provides other industry-related supplies. It also owns Prince
Institute, which has three campus locations and an online
program. For more information please contact Stenograph at
1.800.323.4247 or visit them online at www.stenograph.com.

Tres Leches Cake
(Thank you to Lisa DiMonte, Conference Co-Chair, for sharing this recipe.)
Ingredients
• 1/2 cup (1 stick) butter, melted and cooled, plus more for
baking dish
• 1 1/2 cups cake flour
• 1 teaspoon baking powder
• 1/2 teaspoon coarse salt
• 5 large eggs
• 1 cup sugar
• 1 teaspoon pure vanilla extract
• 1 can (14 ounces) sweetened condensed milk
• 1 can (12 ounces) evaporated milk
• 1 cup whole milk or half and half
• 1 Tablespoon rum
• 2 cups heavy cream
• 5 cups fresh fruit (optional), such as oranges or berries, for
serving
Directions
1. Preheat oven to 350 degrees. Lightly butter a 9-by-13inch baking dish. In a medium bowl, whisk together flour,

baking powder, and salt. In a large bowl, using an electric
mixer, beat eggs and 3/4 cup sugar on high until pale and
thick, about 4 minutes. Add vanilla and beat to combine.
With mixer on low, gradually add flour mixture and beat to
combine. With a rubber spatula, fold in melted butter until
incorporated. Transfer batter to dish and bake until top is
golden brown and a toothpick inserted in center comes out
clean, 30 to 35 minutes, rotating dish halfway through.
2. In a medium bowl, whisk together milks and rum. Poke
warm cake all over with a wooden skewer or toothpick,
then pour milk mixture over top and let cool to room temperature, about 1 hour.
3. Whip cream and 1/4 cup sugar to medium peaks. To serve,
spread whipped cream evenly over cooled cake. Top with
fruit if desired.
Cook’s Note: If you use a metal baking pan, keep a close
eye on the cake — it will be done in about half the time.
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We’re
in the
“Cloud”
Thanks
to a
Case
of a
Lifetime
By Linda Fifield,
Vice President,
Doris O. Wong
Associates, Inc.
Client: We have a two- to three-week arbitration, realtime and
daily copy. Can you do it?
WONG: Absolutely.
Client: We’ll also need you to supply notebooks for people in
Boston. We don’t know how many notebooks we’ll need. Is
that a problem?
WONG: If you can give us a rough idea, we’ll make sure everyone has a netbook or iPad mini.
Client: One more thing. We have clients in New York, Texas
and Chicago who also need to see the testimony. Is that possible?
WONG: That’s fine. We’ll need your clients to download the
free CaseViewNet software or iCVNet APP, and they’re ready
to go. We’ll send along the links.
Technology has changed so much these past few years.
Years ago it was a matter of supplying netbooks to clients with
a realtime feed on your own personal router. Today, they want
a realtime feed over the Internet as clients and counsel are all
around the world.
These past couple of weeks we provided our clients with
realtime using Case CATalsyt software and iCVNet software
with Cloud. With a solid connection using an Ethernet cable,
we were able to use the court reporter’s notebook as the hub.
Case CATalyst software allowed us to transmit the CaseView
feed onsite and remotely via CaseViewNet and iCVNet over

the Cloud. Limited only by the number of licenses purchased,
clients were able to log onto the session with a simple Product
Key and password provided by the court reporter. For this one
case we purchased a Cloud license for 30 users.
The arbitration was held in a conference center’s main
room that accommodated 40 attorneys, three arbitrators, and
the court reporters. There were also three breakout rooms for
counsel’s support staff and the thousands of documents that
became exhibits in the case. There was another room being
used at the American Arbitration Association, and then counsel
participated in their offices around the country.
We assigned our A-Team to cover this assignment. They
are Anne Bohan, RDR, CRR; Jane Williamson, RMR, CRR;
and Carol Kusinitz, RPR, three exemplary court reporters with
over 100 years of collective experience. They reported the testimony of several experts, all the while providing counsel with
a secure, encrypted continuous realtime feed. Anyone logging
in late would have the benefit of the full day of testimony along
with the edited corrections thanks to Instant Refresh.
There were many long, arduous days and sleepless nights
and almost 3,000 pages of daily copy testimony, but we delivered as promised and to the satisfaction of our clients. Kudos
not only to our exceptional reporters and to our dedicated office support staff, but also to Stenograph for developing solid
products like CaseViewNet, iCVNet and Cloud.
Note: Linda Fifield was introduced to Cloud at STAR and
NCRA. There she experienced first hand the power of this
technology and its ease of use. We were able to utilize the
Cloud on this assignment just two weeks after its release.
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Imagine a World without
Court Reporters
By Dave Wynne, Senior Vice President, Stenograph
What would happen to your business if there were no reporters? You need
to seriously consider this prospect. Unless things change quickly, that is exactly
what will happen.
Consider this: The number of schools
teaching court reporting is declining each
year, and the number of graduates is declining right along with it.
Those numbers are harbingers of an
existential issue for you as a firm owner,
especially since 56 percent of working reporters are 50-plus years of age and only
15 percent are under 40.
There are several things you can —
no, that you must do to begin to reverse
this trend:
Talk up your profession…to anyone

the workforce. By knowing someone in
the profession, they can clearly see the
rewards and get some support with the
challenges.
Today’s court reporting students are
more likely to be non-traditional students
such as working career-changers or parents who often are without a spouse.
These more mature students are often
good candidates for on-line education
since they can participate in class and
practice from home using blocks of time
outside of working hours. Keep your
eyes open for recognizing these types of
candidates.
Adopt a high school. Many reporters learned about the profession when
a reporter visited their school. You, too,

who will listen. There is too much negative chatter about reporting in social media. You can counteract it by contributing
a positive buzz with your own posts. If
you know any “negative nellies” on reporter forums, tell them the damage they
are doing. Prospective students are denizens of social media and rely on the Internet to learn about careers and schools.
Refer a friend, neighbor, or family
member. As many as 70 percent of enrollments are the result of a referral by
a friend or family member. Even more
important, a significantly higher percentage of those students graduate and join

can inspire others by visiting public and
private high schools in your community.
Pick one and go see the guidance or career counselor. Ask about Career Days
and career-shadowing programs. See
the principal and the English teachers
and tell them what you like about what
you do and how important language and
grammar are to your success. Visit www.
careersincourtreporting.com to get some
terrific resources to use in your efforts.
Talk to any students who will listen
about the career, how much it means to
you, and what an investment in court reporting training can mean to them.
STAR Dot STAR • 14

Prepare Yourself
Recognize that these young people
are of a different generation, and what
motivated you might not motivate them.
Download and read the complimentary
e-book Gen-Edge- The Next Generation
at www.princeinstitute.edu. It will prepare you for understanding and interacting with prospective students.
Mentor a student. Students probably need even more support, guidance,
and encouragement than you did when
attending school. This career path was
never easy and today’s students need
the reassurance that only someone who
has been there can provide. Your guidance and support can go a long way to
helping reduce the significant attrition
currently being experienced at schools.
The NCRA, many state associations, and
Prince Institute (www.princeinstitute.
edu/mentors) provide information on
how to get involved.
Participate in National Court Reporting Week, February 16-22, 2014. This is
a unique, once-a-year opportunity championed by the NCRA to develop awareness by creating a tremendous amount
of buzz about the profession. Lack of
awareness and the idea that the profession is being replaced by alternative technology pose big recruiting problems. The
synergy of this concentrated, nationwide
effort like National Court Reporting Week
is exciting and effective. Visit www.ncra.
org/meetings “Court Reporting & Captioning Week” to learn more about the
event and how you can participate in
your firm and your state association.
There is no time to wait. If you accept that the problem is insurmountable,
you will watch your business fade away.
Adopt some of these ideas and do something to preserve your profession. As
Margaret Mead said: Never doubt that a
small group of thoughtful committed citizens can change the world; indeed, it's
the only thing that ever has.
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Society for the Technological
Advancement of Reporting
www.staronline.org
800-565-6054

2013-2014
Membership Drive
All new members AND their referring members
are eligible to win an iPad Air!
Membership drive will conclude at the
2014 Annual Convention in San Diego, CA,
October 16-18, 2014.

What’s HOT from Pengad?
A little known fact is that Pengad is a promotional product distributor and proud member of the Advertising
Specialty Institute. Promotional products, also known as ad specialties, are used by virtually every business
in America.
If you’ve ever wondered why, take a look at these statistics from a recent study by the Advertising Specialty
Institute:
87% of recipients of promotional products can identify the advertiser.
81% of recipients of promotional products keep items that are useful.
52% of the time, ad specialties leave a more favorable impression of the advertiser.
31% of recipients of promotional products did business with the advertiser after receiving an item.
On average promotional products are kept for 5.8 months!
Pengad is able to supply your company with every possible promotional product from over 3000 suppliers.
With so many ad specialties available, there is a huge opportunity for professionals like you to boost ROI and
leave a lasting impression with your clients.
Some HOT products right now are:

For more information contact:
Pat Verga, pverga@pengad.com
(800) 631-6989 Ext. 222
Judy Herring sales@pengad.com
(800) 631-6989 Ext. 243

Pengad will pay STAR dues in full for anyone who purchases $3,000 or more per year (one paid membership per account). The yearly sales period runs from October 1 to September 30th of the following year. To
qualify, purchases must be paid within Pengad’s standard terms of 30 days net. STAR members pay the lowest catalog price on most Pengad court reporter supplies when you identify yourself as a STAR member upon
placing your order. Research provided by the ©2012 Advertising Specialty Institute®. All Rights Reserved.
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Introducing the Prince Institute Center
for Professional Development
By Dave Wynne, Senior Vice President, Stenograph

“Formal education will make you a living. Self-education
will make you a fortune.” Jim Rohn
As a professional, you know that the more knowledgeable
and more proficient you are, the more successful you can be.
This is especially true for your knowledge of Case CATalyst software and Diamante writer which are the tools of your trade.
Vickie Main’s and Fred Middlebrooks’ STAR seminars are
unfailingly well attended because of a desire to be more proficient. Cindi Hartman’s Regional Workshops are sold out every
time for the same reason. Not every STAR member can attend
every conference. Some of the people that need the training
the most are back home doing what they do best: reporting.
You have told us that you want more accessible, focused,
and effective training for you and your reporters without interfering with work schedules. We are pleased to announce that
Stenograph and Price Institute have collaborated to create the
Prince Institute Center for Professional Development as a central source and repository for quality, applied continuing education. Courses will be offered both live and recorded in one to
one-and-a-half hour easily assimilated, manageable segments
on a variety of in-demand topics. Current offerings are centered
on Case CATalyst, the Diamante, and Realtime Skill Development.

Live webinars are presented monthly by highly qualified
individuals on vital technical and professional topics. Each is
scheduled at least twice at different times in the evening to accommodate as many working schedules as possible, and each
is approved by the NCRA for CEUs (or PDCs as applicable).
An advantage of the live webinars is that the application for
credits and the fee are submitted by the Center for Professional
Development.
A recording of the live webinar is made available for those
who did not attend the live session. The recorded sessions offer the benefit of any-time-any-place learning. Purchasers have
access to the course for thirty days and can complete them in
that time as it fits their schedule, even in pieces. Making these
recorded sessions even more convenient is that they can be
viewed on a PC, iPad, smartphone, or almost any enabled device.
To receive CEUs or PDCs, the participant will take a quiz,
print out a certificate of completion upon passing, and submit it
with an application and the applicable fee to the NCRA.
Check out what’s available at http://www.princeinstitute.
edu/professional-development. You will find an expanding array of courses that will get you and your team on your way to
increased proficiency and expanded earning opportunities.
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For Your Information
k STARonline.org has a searchable member database. Search by name, city, state, or zip code.
k STAR members save money on Pengad products by receiving the lowest catalog price, on most
items, regardless of the quantities ordered.
k STAR members who spend $3,000 or more annually through Pengad will be refunded their STAR
membership dues.
k STAR members receive $50 off the renewal of a software support contract (excludes Edit support contract).
k STAR members receive $50 off the renewal of a writer maintenance contract (excludes Basic without
Loaner contract).
k STAR members are entitled to 10% off Stenograph supplies (excluding computer peripherals).
k STAR members are entitled to $200 discount on a Stenograph professional writer (plus the published
cash back).
k STAR members are entitled to $40 off the initial purchase of a CaseViewNet license and $20 off the
renewal price.
k STAR members receive $20 additional discount on Full software support renewal or $15 additional
discount on Edit software renewal, if done online prior to contract expiration date.
k STAR members can advertise their firms on the STAR website or in the STARdotSTAR newsletter at an
affordable price.
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Society for the Technological Advancement of Reporting

Membership Application
STAR’s membership dues cover a period that begins November 1 and ends October 31. Membership is on an individual
basis and is not transferable. Information in the STAR Membership Directory is based on information provided on this
form. Please complete the entire form. (Please type or print.)
Please check preferred mailing address:
Name:_____________________________________________________Business Name:__________________________________________
r Home Address/City/St/Zip:________________________________________________________________________________________
r Business Address/City/St/Zip:______________________________________________________________________________________
Phone Number(s) Office:_____________________________________ Home:________________________________________________
Toll Free Number:_______________________________________________ Cell:________________________________________________
Fax:__________________________________________________________ Email:________________________________________________
Website Address:_________________________________________________ NCRA #:__________________________________________
r Okay to publish home number
Certifications: r		 RPR		 r

RMR

r
r

Do not publish home number
RDR

r

CRR

r

CLVS

r

CMRS

r

CRI r

CPE

r

FAPR

							r		 CBC
							CSR State(s)__________________________________CSR#__________Other:___________________________________
NOTE: NEW MEMBERSHIP DIRECTORY FORMAT!
Be sure your company description is included by emailing your descriptive paragraph to jclark@ kmgnet.com.
Here is a sample:
XYZ Court Reporting is a full-service freelance firm based in San Diego, CA, with offices in New York, Atlanta, Miami,
Chicago and Dallas. Services include, but are not limited to, CaseView, realtime reporting, CART captioning,
condensed transcript, conference rooms, digital video, document production/management, E-Transcript, litigation
support, expedited delivery, and Internet Depos.
MEMBERSHIP TYPE (category descriptions on reverse):
r Reporting Member ____ Freelance ____ Official Reporter.....................................................................$150.00
r Agency Member ____ Firm Owner ____ Co-owner.................................................................................$150.00
r Associate Member (Vendor, other support professional)............................................................................$ 75.00
r Student...............................................................................................................................................................$ 40.00

per
per
per
per

year
year
year
year

I hereby make application for membership in the Society for the Technological Advancement of Reporting and
pledge myself to abide by the requirements of the Bylaws of the Society as they are now and may be amended in the
future.
My signature below constitutes my consent to receive faxes, emails and other communications from STAR or on behalf of STAR.
Signature:_______________________________________________________ Date:______________________________________________
Name of the STAR member you were referred by:____________________________________________________________________

r Check #_________________ Enclosed
Charge My Credit Card: r Visa r MC r American Express
Acct No.:________________________________________________________________________ Exp. Date:________________________
Print cardholder name:_____________________________________________________________________________________________
Signature of cardholder:____________________________________________________________________________________________
Membership Dues (choose from membership type above): ............................................................. $______________________
TOTAL........................................................................................................................................................... $______________________

STAR, 222 S. Westmonte Dr, #101, Altamonte Springs,
FL 32714; Phone: 407.774.7880 • Fax: 407.774.6440
(Credit Card Payments Only) • www.staronline.org

FOR STAR OFFICE USE ONLY
Reference #__________________ Amount:__________________________
Process Date:___________________________________________________
Revised 9/2011
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				THE GREAT STAR SUGGESTION BOX
All STAR members are encouraged to submit ideas, complaints, and suggestions for improvement
to the STAR Liaison/Technology Committee. This committee meets with Stenograph representatives
throughout the year to voice concerns and requests of you, the user. All STAR newsletters include
this form that you can use to relay your thoughts to the Liaison/Technology Committee. The more
feedback and/or input you can provide, the better the committee can represent you and your wishes
to Stenograph. The committee will publish responses to your input in future STAR newsletters.

$
TO:

STAR Liaison/Technology Committee
STAR Headquarters
222 S. Westmonte Drive, Suite 101
Altamonte Springs, FL 32714
(Fax: 407/774-6440) (or email Peggy Antone)

Please relay the following

p question

p complaint

p request to Stenograph

_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
_________________________________________________________
(Use additional sheet if more space necessary)

Submitted by: (Optional)_____________________________________________
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CALIFORNIA, COLORADO, FLORIDA
Calm, cool and collected.
The way you’ll feel when we
handle your out-of-area assignments.
�
�
�
�
�
�
�
�

Local and worldwide services
Court reporters, interpreters,
and videography
Videoconferencing, video streaming
and conference rooms
Realtime reporters
Email transcript delivery
Imaged/linked bundles
Depositories
In-house technical support

We can help.
24-Hour Scheduling
800.697.3210
www.hutchings.com

fax 323.888.6333

email: hutchcal@hutchings.com

since 1953

303.832.5966
800.525.8490

Hunter + Geist, Inc.
Your Partner in Making the Record

1900 Grant Street, Suite 1025
Denver, CO 80203
www.huntergeist.com
scheduling@huntergeist.com

Proud Member of the Society for the Technological
Advancement of Reporting

• Full-Service Court Reporting
Courtroom Reporting, Arbitrations, and Depositions
• In-House Videoconferencing
• Videotape Services
• 24/7 ShareFile Repository
• Realtime and Rough Draft Reporting
• Internet Realtime With Messaging
• Scanned Exhibits / Linked Exhibits with Transcript
• Conference Rooms
• Experienced and Courteous Staff
• Timely, Accurate, and Highly Skilled Certified Court
Reporters
Court Reporting, Legal Videography, and Videoconferencing
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MASSACHUSETTS, NEW HAMPSHIRE, NORTH CAROLINA, WASHINGTON

Your Key to Success

Nationally recognized for excellence in reporting
• Highest accuracy and service standards in the reporting
business
• All of our reporters are certified by our state and national
asssociations and work exclusively for us to ensure
consistency of product and quality control
• Expertise in interactive realtime technology, expedited
delivery, and complex litigation
• Electronic files in various formats

Celebrating
44 years

• Videotape depositions
• Videoconferencing services
• Scanned and linked exhibits
• Three complimentary conference suites

...and more

www.doriswong.com

DORIS O. WONG ASSOCIATES, INC.
Professional Court Reporters / Videoconference Center
Incorporated in 1967

50 Franklin Street, Boston, MA 02110
617-426-2432 • 800-546-WONG (9664) • scheduling@doriswong.com
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TEXAS, WASHINGTON

Your ad could be
here or on the STAR website!
CUTTING EDGE
TECHNOLOGY
EXPERT REPORTERS
VIDEO AND
VIDEOCONFERENCING
AROUND-THE-CLOCK
SERVICE
NATIONWIDE
SCHEDULING

Contact Elaine York at
STAR Headquarters for
rates and deadlines today
407-774-7880!

UNITED AMERICAN
Reporting Services, Inc.

(214) 855-5300

Covering the entire
state of Washington

800.831.6973

5220 Renaissance Tower
1201 Elm Street
Dallas, Texas 75270
Depositions
Video - Videoconferencing
Records - Photocopying
Two Deposition Suites
1-800-445-7718
Fax: 214-855-1478
www.uars.net

www.yomreporting.com
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