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With the emergence of
new court reporting
technologies, we have
the opportunity to grow,
become more efficient,
and prosper.
Our association’s name, Society
for the Technological Advancement
of Reporting, inspires change. With
the emergence of new court reporting
technologies, we have the opportunity
to grow, become more efficient, and
prosper. Companies and individuals
that do not want to change, in my
opinion, will become stagnant and die.
STAR’s mission is to provide education,
training, and new ways of thinking to its
members so the opportunity to change
is right in front of us at our conferences
and conventions.
I am proud of our STAR Mid-Year
Conference committee, Nancy Bistany
and Rick Levy, for creating a conference that showcased new technologies
and practical ways to implement what
is available in the marketplace. Plus
the training for our Case CATalyst reporters is the best training in the land.
This newsletter is filled with articles that
highlight the different seminars given
by our smart panels and trainers.
If you were at our business meeting,
you saw the bones of our new STAR
website. One of my goals as president
is to restructure our website to be a
Web 2.0 interactive site that brings
value to our members. With internet
search engines such as Google and
Bing sending out their feelers looking
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for links to YOUR website, we can give
our advertising members great value
by providing links back to your site and
allow you to capitalize on the STAR
website’s optimization with key words
that will help your clients find you.
2013 is the year of change. I invite
all of our members to plan to go to
our convention in Washington, DC,
next fall to learn what is happening
in the world of court reporting. The
camaraderie and education are priceless. Who knows? There might be a
seminar there that will change your
whole business model. You can’t afford
not to be there.
Being a member of STAR equals
being a success.

The perfect match...
®

and

...even better together!
Remember, STAR members are eligible for special pricing on the
Diamante®, CaseViewNet, annual support agreements and protection plans.
To learn more, visit www.stenograph.com or call 800.323.4247.
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SOCIETY FOR THE TECHNOLOGICAL
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Advertorial Guidelines
The Society for the Technological Advancement of Reporting
(STAR) is pleased to offer our advertisers an opportunity to
deliver their messages and tell about their products or services
through a new medium called “advertorials.” An advertorial is
a hybrid of editorial and advertising content which resembles
an editorial page in appearance but allows you to promote your
product or service in greater detail than would be possible in
a display advertisement. It is common knowledge that readers
give more credibility to editorial content than to paid advertisements, so advertorials are gaining popularity, particularly in electronic publications.
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STAR-dot-STAR Newsletter advertorials get results because they look and read like editorials while at the same
time providing you a platform for highlighting the benefits and advantages of your products and services.
Guidelines and Recommendations
STAR-dot-STAR has established guidelines to maintain consistency, accuracy, and good taste of advertorials. These guidelines can
help ensure the success of your advertorial and can help you create the “magazine look” for your advertising.
Copy
- Write from a third-person point of view.
- Quote outside sources for authoritative copy and to support your viewpoint.
- Identify the writer and include a brief biography, if applicable.
Design
- Typefaces, fonts and layout should bear no resemblance to standard editorial templates in STAR-dot-STAR. Our production
staff can assist you in selecting font size, leading, layout style and color to ensure that your design features are not similar to editorial content in the newsletter.
- Charts and graphs may be used.
- STAR production staff will add the text “Paid Advertisement” at the top of each page of the advertorial.
- Use of a logo is generally not recommended.
General
- Identification of advertorials, or any advertisement that resembles editorial material, must be clearly indicated at the top of each
page with any of the following: “Advertisement,” “Advertising,” “Special Advertising Section,” or “Special Advertising Report.”
- Type size should be a minimum of 9 points.
- All advertisements, including editorials, are subject to approval of STAR (publisher), which reserves the right to reject or cancel
any advertisement or advertorial at any time.
- STAR reserves the right to reject articles that are poorly written, contain inappropriate content or do not meet other requirements.
- No advertorial piece is acceptable if it is misleading or deceitful, fraudulent, unlawful, or reflects unfavorably on an individual,
race, religion, gender, occupation or institution. It cannot malign the products and/or services of another.

ADVERTORIAL RATES (per insertion)
1X

4X

2-page spread

$650.00

$500.00

Full page

$425.00

$300.00

Half-Page

$250.00

$195.00

To reserve your advertorial space, please contact Elaine York at 407-571-1135 or eyork@kmgnet.com.
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Is Court Reporting Considered
a Customer Service Industry?
By Christy Aulis Bradshaw, CAB Reporting
Did you ever consider court reporting
a Customer Service Industry? How
has it changed since you began your
career? Drastically!
I was introduced to court reporting
at the age of eight by my father, who
was a circuit judge at that time. You
know what he told me about court
reporting? They made good money,
they got to dress very nicely and meet
nice, professional people (and hopefully a husband)... and, oh, by the
way, it is an important job; you make
a record of legal proceedings. End of
story!
At that time, 1978, court reporting
was much simpler. If you had been
asked in 1978 if this was a customer
service industry, what would your
answer have been? Mine would have
been, No. A court reporter took a
job...probably on a very simple, possibly non-computerized machine...
with no screen to see English...you
went home or to the office and transcribed on a DOS software program
with no artificial intelligence or conflict-free theory. Then, once edited,
the transcript was printed on a dot
matrix printer with carbons in between the pages, where you had to
tear off the edges and tear the pages
apart. Then, you backed up your
job in the “only” format there was,
through DOS. Again... end of story!
There was no emailing, word indexes, condensed, etc. You signed your
transcripts, attached the exhibits, and
that was it.
Okay. So let me ask again: How has
this industry changed since you began
your career? Drastically! In the last
20 years, our “job”...that of a court
reporter and agency...has changed
from a “job” to an entirely customer-

service-based industry. When a deposition is scheduled today, so many
questions are asked: Do you have a
location? Do you need video? Do
you need an interpreter? Are you appearing live or by videoconference,
Skype, Cameo? Do you want Realtime? A rough ascii? Twenty years
ago, the question was: What time
and where is the deposition or hearing taking place?
I have noticed that some court reporting agencies consider and promote
themselves as a “concierge” service.
Does that tell you where we are today? Isn’t that somone in a hotel or
resort who assists you in making reservations or accommodations? But
wait...isn’t that what we do?
Both the court reporting agency
and reporter’s job and responsibilities have changed...drastically! Most
court reporting agencies today are
doing statewide and nationwide
scheduling for their clients. It has become almost an expected service for
a client to call “their” court reporting
agency and schedule a deposition
in New York or Hawaii or England.
Agencies are expected to have great
coffee and snacks, to cater lunch in,
to provide conference rooms for clients for meetings, even if it runs after
hours...and at no charge.
The role of the court reporter has also
changed. Today there are so many
choices. When a deposition or hearing is taken, there are now many,
many more questions than ever before. Transcripts...how do you want
your transcrtipt? On paper? Electronic version only? Both? Word index?
Condensed? E-Tran? PDF? Summation? Exhibits scanned? Copied?
Both? Offering all of these services
STAR Dot STAR • 5

has become a part of our everyday
job and each court reporter needs to
remember that asking these questions
is part of that “customer service” that
we provide and that has come to be
expected by the client.
By not asking what an attorney wants
after a job, you are not completely
fulfulling your obligation to the client
to the best of your ability. If you don’t
find out what each attorney is requesting, several things can happen:
The attorney is going to wonder why
he was not asked these questions or
why he is missing what he needed.
He will have to take the time to call or
have his staff call to get what is missing or needed. He may have to pay
additional shipping costs...or better
yet, the court reporting agency will
have to eat that. Not having something on time or not having exactly
what they requested or needed could
cause an attorney to miss a deadline.
With so much competition today, do
we really want to give a client a reason to use another reporting agency
or reporter because they got better
“customer service” somewhere else?
The next job you take, whether it is a
deposition, a hearing, a trial, etc., remember: It is up to each one of us, as
a professional in a customer service
industry, to do the best that we can to
accommodate each and every attorney or client. Remember to ask all of
the appropriate questions and do everything you can to make the client’s
experience as professional and easy
as it can be. This may not be what
we all expected of our career and industry 20 or 30 years ago, but it has
become the reality of reporting today.

Angie’s List of Trending Trends:
Six Degrees of Separation from
Dwayne Wade - The Power of
Facebook
By Angie Ballman-Punton @angelanicolebp
Remember the game “Six Degrees
of Kevin Bacon?” It’s a board game
with the premise that any person in
Hollywood can be linked to Kevin Bacon within six connections or less. Of
course, this theory is applicable outside
of Hollywood as well. And when you
leverage the power of social media, it
can make connecting those dots amazingly easy and fast.
I recently experienced this power
firsthand. Not only did this incident
demonstrate how small social media
makes the world…it also proved another theory of mine: Facebook can
be a tool to practice random acts of
kindness.
Background: The picture below is
of Tess, a neighbor of ours. She’s 13,
the youngest of six kids, and she was
born with an extremely rare medical
condition that affects her heart, facial
features and skin. Tess is a die-hard
Dwayne Wade fan — a star basketball
player for the Miami Heat. For Christmas, her parents got Tess
tickets to the Minnesota
v. Miami game on March
4. While the Timberwolves haven’t exactly
been the hot ticket this
season, the Heat always
draw a crowd. Tess and
her family were going to
the sold-out game!
Tess’s sister Bridget,
a high school student,
decided to start a Facebook page to see
if she could somehow, some way, get
Dwayne Wade to meet her little sister.
She created a Facebook page called
“Let’s Get Tess to Meet Dwayne Wade”
on February 27.
February 28, 2013: I get a call from
my boss (a/k/a my mom), who was in
DC at an NCRF function:

Jan Ballman: “Angie, I saw on
my Facebook newsfeed this morning
that a friend liked a page for Tess
Mountain called ‘Let’s Get Tess to
Meet Dwayne Wade.’ Check it out,
then email Stan the Man (our good
friend in the Timberwolves organization) and see if he can do anything
to make this happen.”
I immediately checked out the
page. In one day’s time, it had gotten
“Liked” 750 times. After learning what
it was all about, I emailed Stan and sent
him the link to Tess’s Facebook page.
Literally five minutes later, Stan
emails me back saying he can get Tess
courtside during warm-ups.
I posted this great news to Tess’s
Facebook page, then called Tess’s parents to hook them up with Stan. (Stan
is THE MAN!) Everyone was so happy!
Within less than 24 hours, Bridget had
made it happen for her little sister!
March 1, 2013: Tess’s Facebook
page posts the most touching video of
Bridget telling Tess she’s
going to meet Dwayne
Wade. This video gets
reposted over and over,
thanks to the “sharing”
feature on Facebook.
Once you watched it, you
just wanted everyone you
knew to see it too.
March 4, 2013:
Game Day! Between
February 28 and March
4, this initiative kept growing legs.
After all was said and done, not only
did Tess get to sit on the bench during
warm-ups, she also was one of the Kid
Captains for the game and got to meet
Dwayne Wade privately after the game;
a game in which Dwayne starred with
a “double-double,” scoring 32 points
in the victory over the lowly T-Wolves.
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By this time, the local media had gotten
hold of the story. All of the Minneapolis
news stations featured it on their 10:00
p.m. newscasts, in addition to a few in
the Miami market. Even a Philadelphia
news station did a feature on the social
media success story.
March 5, 2013: The day after the
game, Tess’s Facebook page posted the
video showing Tess meeting Dwayne
Wade, getting his autograph, and
Dwayne telling Tess how much it meant
to him to have her as a fan. Best. Video.
Ever. Check it out when you have a
moment. (I’ve shortened the link for
you: http://on.fb.me/15ZYY7d)
To date, Tess’s Facebook page has
accrued 1,887 “Likes.” The foresight of
Tess’s teenage sister to use Facebook
to turn her sister’s pipedream into a
reality is just one example of the power
of social media.
It is still all about “who you know,”
but social media vastly expands your
reach and greatly expedites the process of connecting within an extended
network.
When you think about how successful this random act was using social
media, it’s incredible to imagine what
could happen using a strategic social
media marketing plan! The sky’s the
limit…and guess what? This sky is
free! Now tell me again, what are you
waiting for?

LAWYERS LOVE E-TRANSCRIPTS.
Three reasons lawyers prefer RealLegal® E-Transcripts:
1) They love saving E-Transcripts in West Case Notebook®
or other software – and searching multiple transcripts simultaneously.
2) E-Transcripts give them the ability to automatically include page numbers,
line numbers, and formatting when copying and pasting transcript excerpts.
3) They like being able to bold key questions and answers.
Give your clients what they love – E-Transcripts – and watch your business grow.
Learn more, visit RealLegal.com. Or call 1-888-584-9988, ext. 4714.

© 2011 Thomson Reuters L-370101/8-11 Thomson Reuters and the Kinesis logo are trademarks of Thomson Reuters.
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Stenograph Celebrates 75 Years
By Dan Petersen, Director of Marketing, Stenograph L.L.C.

As Stenograph is celebrating our 75th anniversary this year,
here’s a look back at some of the important milestones we’ve
marked over the years.
•
•
•
•

•

•

•

•

Stenograph, originally known as Stenographic Machines,
Inc., was incorporated on May 18, 1938, in the state of Illinois.
Stenograph offered two types of machines at that time
called the “Secretarial” model which sold for $57.50 and
the “Court Reporter” model which sold for $62.50.
Preceding 1945, the company had sold over 4,000 machines. Post WWII, machine sales soared.
The Stenograph trademark was officially assigned in 1949.
Since then, this registered mark has been granted for the
supplies and accessories manufactured and supplied by the
company.
During the 1950’s Robert Wright assumed the role of Chief
Executive Officer. During Robert’s tenure as CEO, which
lasted until 1979, he traveled the country and the world,
extolling the virtues of shorthand machines. He was involved in setting up schools, dealers, service providers and
international distributors.
In the early 1960’s Stenograph was called upon to lend
assistance in the development of a computerized language
translation system. These development programs were
funded by the government. The projects included development of a Russian keyboard and training of bilingual stenotypists to copy Russian papers and documents.
The middle 60’s led to improved computers with magnetic
memories. In 1964, Stenograph partnered with IBM to develop the first computer-aided transcription – now known
as CAT – system. Stenograph produced a machine that
produced electrical impulses at the stroke of each lever
with an incremental magnetic tape recorder to produce a
digital recording simultaneously with the written notes on
the standard paper tape. Stenograph introduced its CAT
system to the court reporting industry in 1978.
Stenograph introduces the SmartWriter. The first MS/DOS
compatible writer.

•

•

•

•

•

•
•
•

A new chapter in Stenograph’s history began in February 1996 when Stenograph was purchased by a privately held organization, The Heico Companies. With revenues of $1.4 billion, Heico has brought added financial
strength that has enhanced Stenograph’s market position
and will ensure long-term financial success. Stenograph’s
parent company, Pettibone Corporation, is a subsidiary of
The Heico Companies.
In November of 2000, Stenograph introduced Stenograph
University Online. The online university began to provide
turnkey course programs to vocational schools seeking to
recruit and train machine shorthand professionals via the
Internet in May of 2001.
Also in 2001, Stenograph announced the release of the
elan Mira, a paperless shorthand writer. In 2006, Stenograph debuted student versions of both the Mira and the
Stentura Fusion.
Stenograph continued to demonstrate its commitment to the education of new court reporters in 2005 and 2006 when it acquired
the Prince Institute of Professional Studies in Montgomery, AL and the Denver Academy of Court Reporting in Denver. Since their acquisitions, Stenograph has
helped these schools grow as top institutions in the world
of court reporting education.
In July 2009, Stenograph launched the Diamante®. It has
since taken its place in the shorthand writer spotlight, generating interest and conversation throughout the industry.
The lightweight, paperless writer employs TrueStroke™
technology, a sophisticated algorithm which generates the
most accurate translation ever possible.
In 2010 the company opened its third school, Prince Institute, Great Lakes in Schaumburg, IL.
In June of 2010, Stenograph launched the Wave®, a writer
with the same look and feel as the Diamante but intended
for use by students and captioners.
2013 marks Stenograph’s 75th anniversary
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Member Profile:

Meet STAR Director

Linda S. Fifield

Hometown? Wakefield, Massachusetts
Family? Married to Doug Fifield for 32
years. He’s a Captain on the SEA-LAND
INTREPID and sails the Far East run hitting ports in the US, Japan, South Korea
and China. Two children: Samantha, 26,
and Tyler, 22. Samantha earned her B.A.
from Boston University with a degree in International Relations with minors in Asian
Studies and Mandarin. Tyler is in his junior
year at Massachusetts Maritime Academy
studying Marine Safety and Environmental
Protection.
You may be surprised to know…I am shy.
Working in the reporting industry since? 1977
Loves to? Entertain family and friends because that means
I can spend hours in the kitchen.

When I am not proofreading, I like to read…The classics,
legal thrillers and romance novels
Favorite movie? Pride and Prejudice

Has a weakness for? Babies
If I had a million dollars, I would…Increase contributions
to my favorite charities and buy a big boat.

Reporting pet peeve? Reporters not investing in their profession by obtaining certifications and who also don’t stay
on top of the latest technology available in the CR industry.

Welcome Mat
We extend a hearty welcome to the following new member...A BIG welcome to:
(As of 4/23/12)
Sharon Drybread...................................................................................................Fort Lauderdale, FL
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Whose Honor Is It?
By Al Betz, Al Betz & Associates, Inc.

Whose Honor Is It continues a conversation about
awareness, responsibility, ethics, and community. This
conversation started when we were children. It started
like this:
ADULT: Why did you do that?
CHILD: Well, Johnny was doing it.
ADULT: If Johnny said let’s jump off a bridge,
would you do it? Do you do everything that Johnny tells
you to do?
Honor begins with awareness. An adult taught us that
our decisions have consequences and that we need to
be aware of the consequences to ourselves and to others. As we grow into adulthood our decisions have significantly larger consequences in our various communities.
Concepts of ethics and personal responsibility enter our
awareness and the issues involving these concepts call on
us to make decisions that challenge our honor.
Here’s a story about honor that my friend Jake
shared with me. He was a government official responsible for promoting trade in the Middle East. So he had a
full understanding of the culture of that part of the world.
As a Board member of a local hospital, Jake volunteered
to represent the hospital at a convention of international
physicians and medical administrators. At the end of the
day, the attendees were boarding busses that would take
them from the hotel to the airport for departure. Jake noticed a woman struggling with her bags, running toward
the bus. He called her to the attention of the bus driver
who said, “Let her catch the next one. I’m going to the
airport.”
Jake said, “She’s only a couple steps away. Stop!”
Jake stood between the driver and the door to the bus.
The driver said, “I can’t move the bus if you don’t get back
in your seat.” To which Jake responded, “You’re catching on fast.” Shortly thereafter, the bus driver opened the
door, Jake got off the bus, helped the lady with her bags,
got her seated on the bus, and the bus proceeded to the
terminal.
Jake observed that the woman wore a long dress, she
also wore a scarf that covered her hair. He knew from
other silent communicators that she was Islamic. Her
bag contained Arabic writing as well as English writing.

Jake said to her that he realized that if they were in her
country, he would not attempt to violate her privacy by
speaking to her but here in the United States the culture
is a little different. They struck up a conversation. Jake
asked her what country she was from. She replied that
she was from a country that he has probably never heard
of called Kuwait. Jake of course knew all about Kuwait,
and mentioned that he had had a wonderful interview
with the Amir and with many Cabinet members. As their
conversation continued, the lady shared that her husband
was a member of the Ministry as the Minister of Health.
She then proceeded to give Jake her husband’s card and
said if you are ever in Kuwait and need help of any kind,
find a taxi, give the driver this card and ask him to take
you to the address on the card. She concluded by saying,
“When I arrive home, my husband will know of the kindness you gave to me.” Never pass up an opportunity to
do an honorable deed.
Every day we have opportunities to demonstrate our
honor and benefit our communities. You’re sitting at the
negotiating table and you notice your adversary’s computer screen reflected in the window behind him. Do you
tell him? A hard core businessperson is likely to say tough
luck. Next time pay attention to the details. A fair-minded
person is likely to call on his or her values system and
turn away from the information. And a person of honor
will see this as an ethical issue for himself or herself, perhaps a moral issue, and will address it with his business
adversary. He doesn’t address the issue to gain favor with
his business adversary. Rather, he addresses the issue because he feels it’s the right thing to do.
Your professional association sets an annual monetary limit on gifts given to clients and prospects. You regularly exceed the limit by at least 25%. You acknowledge
the fact but complain that there are others doing much
worse. Whose honor is it? Is it your responsibility to play
by the rules of your Association? Every time someone sullies their honor and lowers the competitive bar, it gives
license to someone else to lower it further.
College coaches complain about the lack of loyalty of
college presidents who terminate a coach’s employment
for no apparent reason. But where is the loyalty when, as
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Continued on page 12
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CHRIS JORDAN’S
AMAZING SALMON
EN CROUTE
Ingredients
2-1.5 lb. salmon fillets, skinned, seasoned with salt and
pepper.
1-10 oz. box of frozen chopped spinach, defrosted
1-8 oz tub of Philadelphia Whipped Cream Cheese
1-pkg. Pepperidge Farm Puff Pastry, 2 sheets, brought to
room temperature
1 cup toasted pine nuts
1 egg, beaten
1 tsp. water
All Purpose flour
Ground black pepper
Directions
1. Heat the oven to 375 degrees F. Beat 1 egg and the
water in a small bowl with a fork.
2. Combine the spinach, cream cheese and pine nuts in
a bowl. Season with black peper.

Chris Jordan in cooking school at the
Mandarin Oriental in Bangkok.

3. Unfold the pastry sheets on a lightly floured surface.
Roll out to 10 x 8 inch rectangles. Place salmon fillet
atop pastry sheet, Spread spinach mixture over entire salmon fillet. Place second salmon fillet on top of
spinach mixture. Cover the salmon with pastry sheet
and fold edges under the bottom pastry sheet. Brush
the pastry with the egg mixture. Cut several slits in the
pastry top. Place salmon on baking sheet lined with
foil.
4. Bake in oven until golden brown, about 25 minutes.
Remove from oven and let stand for 5 minutes before
serving. Serves 6-8 people.

Whose Honor Is It?

Continued from page 10
• Honor, in my perspective, is holding to one's conrecently occurred, the New Mexico University basketball
coach signs a 10-year contract to stay at the school and victions when they are right, and allowing such convicthen a month later leaves for another job? Whose honor tions to lapse when they are not. It is not simply about
fighting or combat, it’s about how one behaves towards
is it?
The Commandant of the Marine Corps, General the world and insuring that one orients themselves toJames Amos, recently spoke about Marine Corps heri- wards justice.
• It's a sort of alien concept to me as it seems to
tage and values. He found it necessary to hold what he
called a “family sit-down” with his leaders in light of bad be more about how other people see you than how you
behavior by members of the Corps. One of the points he see yourself. But I believe that if you have a chance to
made was that in the past 11 years almost a half million do what is right over what is wrong then it is better to do
Marines have deployed to combat and 99.9% have kept the right thing. That is hard and doesn't always make you
look good. Especially if you think that the right thing is to
their honor clean.
In today’s media-driven world discipline is often de- cause no harm and you are in the military.
• Dictionary.com (using the most pertinent definilivered in public. No longer is it a certainty that “family”
issues can be dealt with in private. One or two bad inci- tion) defines it as: honesty, fairness, or integrity in one's
dents can bring down, destroy, an individual, a family, a beliefs and actions: a man of honor.
• Being honorable means taking the difficult, but
corporation, or besmirch the image of a proud organization of patriots such as the United States Marine Corps, righteous path when you have the option to take the
even though the vast majority of its members perform easy, unethical path.
All of us face decisions that test our honor. The anwith honor.
I Googled this question: “What does it mean to have swer to the question Whose Honor Is It? Is it’s your honor
that is on the line.
honor?” Some of the responses included:
(Al Betz is a court reporting firm owner and Ameri• Personally I think having honor means putting
others before yourself and doing what is best for every- ca’s silent communicator. He can be reached at al.betz@
one, and doing things that make the world a better place. outfluence.com.)
STAR Dot STAR • 12
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How Reporters
Can Save $$$
By Rosalie Kramm
The esteemed panel of Dennis Parise, Jan
Ballman, and Todd Mobley put together a seminar
for STAR about everyone’s favorite subject, saving
money. The panelists not only had their own advice
but reached out to our members for their suggestions. Here is a summary of what they had to say:
1)		Accountant – One person cut the cost of their
accounting fees for business and personal returns from $12,000 per year to $3600.
2)		401k Administration Fees – We negotiated with
our current 401k administrator and they cut our
fees from 1.1% to 0.62% for a huge savings. Account balances are down and they don’t want to
lose business right now. Also, you should evaluate your 401k Administrator every five years.
Meet with 3-5 companies to compare costs and
returns. It will also allow you to meet due diligence requirements if you are ever sued.
3)		Raise your insurance deductibles from $250 or
$500. Raising deductibles to $1000 can reduce
your overall rate by 25%.
4)		Switch from weekly to bi-weekly payroll system.
5)		Attempt to renegotiate a lease that is not up.
Many landlords are looking to keep tenants and
have no problem negotiating an extension that

may significantly reduce rent immediately. One
STAR member was able to negotiate a $3000
per month reduction. For this kind of money it
may be worth hiring a commercial real estate
agent to handle the negotiations. Get them to
throw in parking spots like one STAR member.
6) 		It may behoove you or your commercial broker
to re-measure your space when you’re negotiating. One member found they were paying for
more space than they should have been.
7)		Leverage the internet/mobile apps for cost-comparison shopping! (Gas Buddy, Carsoup.com,
etc.)
8)		Leverage interns! Many will accept unpaid internships. Get a good look at a potential hire…
or just leverage the help and fresh ideas!
9)		Run a lean administrative staff. Tracking production metrics (transcripts produced, invoicing, phone logs, software reports) will help keep
production high and could lead to workflow
adjustments that save money and produce efficiencies.
10)		Consider offering Paid Time Off instead of cash
bonuses.

“Fort Lauderdale and Cabernet”
A great view, more boats and ships than one could count, and a party in Irv’s suite. As always our
host was delightful and made sure EVERYONE had a great time. He did recommend a new wine that I
wanted to share. It’s a Cabernet Sauvignon by Avalon. Irv really enjoys it!
When will Irv host his next STAR party? Well, make plans now for Washington, DC, where once again
our favorite STAR member will be mixing and pouring cocktails until the wee hours. Please join the fun
and meet some new friends in Washington, DC, on October 3-5, 2013, at the STAR Hospitality Suite.
STAR Dot STAR • 13
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Organizational Protocols to

Streamline Production in a Busy Office
By Linda Fifield; Speakers: Linda Fifield, MBA, Doris O. Wong Associates, Inc., Boston, MA, and Shelly Hunter,
RPR, CRR, Hunter + Geist, Inc., Denver, CO
Organizational protocols help increase productivity in a busy office.
First tip: Get yourself a good accounting system with a robust client
scheduling (CS) program. The more
popular accounting systems are The
Analyzer and RB. A good CS program can make or break how you follow through on a job. These are some
things to look for in a Scheduler.
When you set up a job for the first
time, this is your opportunity to get as
much client information as possible.
Aside from the typical job information
like case name, location, client info
and phone numbers, get the legal assistant’s contact information. Take the
time to catalogue the standard litigation support orders and likes/dislikes
of counsel in a notes field. Was the
job scheduled via a phone call, email, on-line scheduler, or noticed via
mail? Let the CS help you track this
information. Additionally, it should
let you know if a job was on before,
who took that deposition, litigation
support needs, and whatever else the
reporter needs to know about that assignment via the notes field.
Keep track of how your reporters are doing. You should use the
Scheduler to see who is on/off the
book. Most CS programs let you
keep track of vacation and sick days
and job turnaround rate. Hunter &
Geist (H&G) also uses a color-coded
spreadsheet. Shelly starts the week
ahead and fills in the blanks. It’s fluid but at least she has a good “at a
glance” idea of who’s on the books,

how many pages they have which
could impact whether they need
more pages or not, and she also takes
requests for days off the book. In Doris O. Wong Associates’ (DOWA) office, Donna handles the scheduling.
Though she keeps most of it in her
head, she also keeps a spreadsheet
of the number of pages taken and
copies ordered for each assignment
so that everyone is on par as far as
pages worked. With the spreadsheet,
she can see who needs a break and
who needs more pages.
Notices are sent via e-mail or
snail mail. The idea is to make a PDF
of the notice to save in a “Notices”
folder on the server. When scheduling reporters, the scheduler attaches
the notice to the reporter’s job sheet.
Once the job has been taken, move
the notice into a “Notices Done” folder where it’s later archived or deleted.
It’s important to share case information with your reporters. That
means title pages (PDF and CAT file
format so the reporter doesn’t have
to retype captions and appearances),
spellings and briefs, litigation support
orders and notices. Case CATalsyt
has a Corelist feature that lists words
put in the job/case dictionary. This is
much more handy than the full blown
word list you might get with a compressed transcript.
Sending in completed jobs must
follow standard protocols whether
you enjoy an employer/employee relationship or not. Regardless of your
setup, if you have in-house producSTAR Dot STAR • 14

tion, you should set up systems that
enable everyone to do their job efficiently.
H&G and DOWA do all production in-house. Reporters hand
in their jobs and it is production’s
responsibility to produce the transcripts, litigation support products,
and handle the e-mails to clients. To
make sure things go smoothly, the office should have consistent naming
conventions for the files that come
into the office. For example, you
can use YYMMDDP1-SMITH. That’s
year, month, day, plaintiff’s initial and
1 for the first deposition of the day
plus the witness’s last name. If there
is a second deposition that day, the
file should be named YYMMDDP2 –
JONES. If you produce an uncertified rough, add an “A” at the end of
the filename, such as YYMMDDP1A.
However you choose to name your
files, the key is consistency so that ten
years down the line you or anyone
else in your production department
will be able to track down the file information for your client. Something
else you should do as a standard
practice is generate ASCII and PDF
files and archive these with the certified transcript.
Naming conventions is one thing.
Take it a step further. Set up directories on the server for CAT files,
Scanned Exhibits, etc. Store them by
Year. Within the Year, set up Months.
For example: c:\CAT Files\2013\01.

Continued on page 17
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Speed, Realtime and Beyond
By Lisa A. Knight, CSR, RMR, CRR, CLR
Donna Urlaub and I were tasked with putting together
a seminar for the STAR Mid-Year Conference that would
encompass a few of the keys to writing realtime effectively
and easily. We put our heads together and came up with
some things that have been of great help to us in our realtime adventures. Donna, being the speed champion that
she is, shared with us some secrets that have helped her to
compete in speed contests on a national level. Although
never as good as being at a seminar in person, here are a
couple of things she shared with the participants.
You can (and should) create your own briefs – without memorization. Here are a couple tricks of the trade
Donna shared with the audience.
Use of abbreviations: If it works in medical
records, it can also work for you in steno!
For example: SO-B=short of breath; RO-M=range of
motion; M-G=milligram;
M-M=millimeter, C-M=centimeter; W-NL=within
normal limits. And the list goes on and on!
If an abbreviation conflicts with another entry, just
add an asterisk and use that stroke for the one that is
used less.
Follow a theme: Once you start creating briefs
for common words, pay close attention to the form
of the brief. It might be something you can carry over
to other words. For example: DL-UR=disclosure; FLUR=foreclosure; KL-UR=enclosure; KL*UR=closure. RELT=red light; GRAO-ELT=green light; H-ELT=headlight;
STRAO-ELT=streetlight; HAO-EULT=highlight
One of Donna’s favorites is: K-RT=contract; SKRT=subcontract; J-RT=general contract. Once she has
this theme going, she was able to expand it to also incorporate: K-ERT=contractor; SK-ERT=subcontractor;
J-ERT=general contractor.
Tucks and Squeezes: Donna uses tucks and
squeezes when she sees the opportunity to make a twostroke word into one, just by “tucking” or “squeezing” a
letter into the brief. (Speaking strictly for myself, I think
Donna thinks on a higher plane than most reporters, but
she really has me thinking more and more about my writ-

ing – and I am here to tell you, after 29 years of reporting,
I am still finding ways to improve! There is hope!)
Examples of tucking are: RO-ER=error; RAERT=artery; TRA-ER=temporary; SMA-URL=smaller;
LA-ERJ=larger; FRO-ERM=former; DRE-RKT=director;
KLA-ERN=cleaner; MO-ERT=motor.
As far as the squeezing goes, here are some examples: PLA-FK=plastic; ST-IFK=statistic; OPT/MIFK=optimistic; LO/JIFKS= logistics; SPA-FM=spasm; MEK/N-IFM=mechanism.
Squishing: I found Donna’s thoughts on “squishing” just fascinating! Perhaps if we were taught how to
“think” this way in school, we’d all graduate much sooner! Donna will take two or more words or commonly
used phrases and “squish” it down to one stroke – and it
all makes sense! For example, take the words “substantive evidence.” You would write it out as SUB/STAN/TIF/
EFD. You say to yourself, how can I shorten this? So your
next step is SUBS/TIF/EFD. Take a look at that and figure
out how to break it down even more - SBIF/EFD - with
the final outline being a beautiful (and short) SB-EFD.
Take the words “you know what I mean.” You might
write it out like U/TPHOE/WHA/I*M. You shorten it up to
UPBLG/WHAIM. And then finally: Y-UM. Now, don’t go
thinking, “Well, that conflicts with the word “yum.” How
many times do we really have that come up in our transcripts? A lot less than “you know what I mean.” So use
Y*UM for the word “yum” and use YUM for “you know
what I mean.” From there, you can take this “theme” as
described above and use it for “you know what I’m saying.” It could be YUMS! Brilliant, isn’t it?
Another one of Donna’s secrets was to drop the second stroke. You don’t need it. The stroke won’t conflict
with anything else. Give it a try! Here are a few examples that Donna uses on a daily basis. PR-ET=pretty;
DA-T=data; ST-UD=study; J-END=agenda; F-IG=figure;
DAO-ET=detail; RAO-ET=retail; FAO-EFP=feature.
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Speed, Realtime and Beyond
(continued from page 15)

The Power of “of”: If you
left our seminar with one nugget of
information that may change the way
you wrote (and make you like your
job more every day), it is the (secret)
Power of “of.” This little tidbit of information will save you when you least
expect it! For example: LO-F= lot of;
LO-FT= lot of the; GRO-UF=group
of; SM-F=some of; SM-FT=some of
the; PRO-UF=proud of; B-IF=bit of;
BL-IF=little bit of; KAO-EUF=kind
of; O-UF=out of; W-UFT=one of the;
TAO-EUF=type of; MO-EF=most of;
BO-EF=both of; STA-EUF=state of;
TPRAEUF=afraid of; TPREF=friend
of; SOFR=sort of...and the list goes

on and on and on! It’s all about the
“theme” (as described above) and
taking one little thing and running
with it!
Donna stressed, “Think about
your writing. Past practice isn’t always
better. Just because you’ve always
done it a certain way doesn’t mean
it’s the best way for you any longer.”
Other things to consider: Turn your phrases into
contractions by simply using the
asterisk. U*L=you’ll; U*D=you’d;
U*F=you’ve; THE*D=they’d
One last pearl of wisdom that
Donna shared was trying to tackle
the everyday conversational words

that will ALWAYS put you behind
– and use of the various techniques
above, whether tucking or squishing.
Here are a few examples: SKAOUM=excuse me; TU=thank you;
TU-S=thank you, sir; TU-M=thank
you, ma’am; -GD=go ahead; GORNG=good morning; GA-FRN=good
afternoon; GO-ENG=good evening; SO-IRM=I’m sorry; GAONS=goodness.
Realtime and speed writing can
be one and the same – different reason and different outcome. When
you write shorter for realtime, shorter, cleaner writing will result in faster
writing!

MARK YOUR CALENDAR FOR THE STAR

2013 Annual
Convention
October 3-5, 2013
Liaison Capitol Hill Hotel
Washington, DC
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Organizational Protocols to

Streamline Production in a Busy Office
(continued from page 14)
Archive completed transcripts and
litigation support files in the CAT
Files directory. If taken in January
2013, the file should be saved in the
\2013\01 folder. Keep the protocol
for every other type of file you’d like
to save. It makes searching through
files less cumbersome.
Templates, templates, templates.
The reporter completes the billing
sheet, errata sheet, and letters to
counsel regarding reading and signing. All of these documents should
be template based. Why recreate the
wheel? The letters should look and
read the same for clients to identify
you as a firm. Whether they’re done
in Word or with the CAT software,
make standardized letters. With the
use of templates, it’s simply fill in the
fields.
H&G took it a step further. They
designed fill-in PDFs for the billing sheets. The file has drop down
menus for each service provided, and
the reporter clicks her way through
the billing sheet. The hope is that the
attorneys know what they want. If the
order differs from one reporter to the
next, a flag should go up and production makes the phone call to get the
order right.
Production bundles the transcripts and litigation support items
to counsel. By law, at least in Massachusetts, transcripts are now sent
encrypted via e-mail and the Cloud
(Dropbox, Attachmore, etc.). Again,
use templates for your e-mails so that
you’re not always retyping the same
information over and over again. Always cc the firm.
Another thing to think about

when adding people to your staff is
get IT involved. Have an IT person
in the office learn the different CAT
software packages. Let them be the
go-to person to answer CAT software questions. For those reporters
using the same CAT software, why
not share the page layout templates
to new reporters so that they don’t
spend hours recreating your preferred format. Have IT develop and
share Build Index templates so that
reporters are more productive taking
the testimony and spending less time
figuring out how to build an index.
Have the IT person send out tech tips
to the reporters, build macros, create
EZ Keyboards. DOWA is a big believer in training reporters on how to
use the CAT software. Hold in-house
classes. Educate your reporters to be
proficient with their software.
Scan exhibits as soon as the job
is done. Put them in Dropbox for the
reporter ASAP. PDFs are searchable
and go where they go. Archive the
exhibits as a future marketing tool.
Thoughts for those who hire freelancers? Help them embrace the way
you run your business. Make them
part of your team. Teach them how to
do their job better. In the end, it just

makes them better producers, standardizes the work in your office, and
hopefully increases their confidence/
professionalism while on the job.
Do you do a lot of referral work?
Get a lot of “information” from the
hiring firm? Break down the information based on the Front Office, Reporter, and Production departments.
Highlight what is relevant to each department. Store the “information” on
the server by firm name so that when
you do another job for them, the information is always at your fingertips.
Only send each department what is
needed to complete the job. Whenever possible, make the process of
completing the job less cumbersome
and intimidating.
Lastly, Shelly loves her double
monitors. It saves her time flipping
back and forth between files when
she has information on one screen
that she needs to apply to another
document. I use an oversized monitor with a lot of real estate and can
put multiple files on one screen. I also
use an iPad as an additional screen.
An organized office benefits everyone involved.

An organized office benefits
everyone involved.
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Five Important Things to Know
About Case CATalyst® V14!

By Vickie M. Main, Development Project Manager, Stenograph, L.L.C.
Although I could go on and on about Case CATalyst V14’s
productivity tools, I am focusing on five important things
you should know. To see more detail about Case CATalyst
V14, go to www.stenograph.com and check out the V14
tour.
ONE: CASE CATalyst V14 ELIGIBILITY: The most
important thing to know is that you must be on e-Key®
in order to run Case CATalyst V14. The physical USB
security device is not supported with V14. If you had a
Support Agreement or Warranty as of December 1, 2012,
you are eligible for Case CATalyst V14.
For more information about Case CATalyst e-Key or to
go keyless, please go to www.stenograph.com. On the
left hand side of the page, click Case CATalyst and then
click the For more information on e-key, click here option.
Be sure to check out the e-Key FAQs to get the real facts
about e-Key.
TWO: HOW DO I GET CASE CATalyst V14?
It is so easy that you won’t believe it. It is as easy as 1, 2,
3!
1. Start Case CATalyst, click Help, Security Device Info,
click Renew License in the lower right hand corner and
then click Automatic. (You need internet access in order
to click Automatic e-Key renewal.)
2. Once your e-Key has been updated to V14, close Case
CATalyst and reopen it. (This is a very important step.)
3. Click Help and then Check for Updates. In a few moments you will be prompted that Case CATalyst V14 is
available for download. Simply click OK.

THREE: E-MAIL: Need to get a file to your client? Case
CATalyst’s revolutionary Finish 'em now includes an email option. If you aren’t using Case CATalyst’s unique
Finish 'em feature, you are missing out on one of the
best productivity tools in the industry. Finish 'em makes
it simple to create a PDF, condensed PDF, digitally sign
it, backup the file and now, Finish 'em can open a new email message with the transcript attached. All in one step!
In addition, you can now simply right click on a file or
subfile at Manage Jobs and select e-mail. Your default email package opens with the file/subfile attached to a new
e-mail message.
FOUR: BRIEF IT – NO NAG LIST
Case CATalyst’s Brief It offers three types of briefs: Suggestions, Reminders and Personal Briefs. If you have
*nagging* reminder briefs that you just don’t want to see,
easily send them to the Brief It No Nag List.
FIVE: AND SO MUCH MORE…
Dynamic Menu Shortcuts that change to match your
keyboard map, Macro toolbar, Mistran Minder, Create a
Work Unit on demand, Export to PTX, enhanced features
for searching contents across multiple files, multiple file
append, new custom job state colors, and more! Check
out the Case CATalyst V14 tour for more information.
Amazing productivity tools from the company with 75
years of experience that continues to invest in you and
your future.

In Memoriam
Jack VanLandingham 					
Grover Mundell						
STAR Dot STAR • 18

Gainesville, Florida
Dunwoody, Georgia
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For Your Information
k STARonline.org has a searchable member database. Search by name, city, state, or zip code.
k STAR members save money on Pengad products by receiving the lowest catalog price, on most
items, regardless of the quantities ordered.
k STAR members who spend $3,000 or more annually through Pengad will be refunded their STAR
membership dues.
k STAR members receive $50 off the renewal of a software support contract (excludes Edit support contract).
k STAR members receive $50 off the renewal of a writer maintenance contract (excludes Basic without
Loaner contract).
k STAR members are entitled to 10% off Stenograph supplies (excluding computer peripherals).
k STAR members are entitled to $200 discount on a Stenograph professional writer (plus the published
cash back).
k STAR members are entitled to $40 off the initial purchase of a CaseViewNet license and $20 off the
renewal price.
k STAR members receive $20 additional discount on Full software support renewal or $15 additional
discount on Edit software renewal, if done online prior to contract expiration date.
k STAR members can advertise their firms on the STAR website or in the STARdotSTAR newsletter at an affordable price.
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Covering the Entire State of Michigan
Elegant, High-tech Conference Facilities
(Seating up to 50)

Realtime
Videography
Videoconferencing
Trial Consulting and Presentation
Nationwide Scheduling
Certified Trainers on Staff
Telephone 888.644.8080
Facsimile 248.644.1120
www.bienenstock.com

Ann Arbor

BINGHAM FARMS/SOUTHFIELD • GRAND RAPIDS
| Detroit | Flint | Jackson | Lansing | Mount Clemens |

Saginaw

Continued on page 17
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Society for the Technological Advancement of Reporting

Membership Application
STAR’s membership dues cover a period that begins November 1 and ends October 31. Membership is on an individual
basis and is not transferable. Information in the STAR Membership Directory is based on information provided on this
form. Please complete the entire form. (Please type or print.)
Please check preferred mailing address:
Name:_____________________________________________________Business Name:__________________________________________
r Home Address/City/St/Zip:________________________________________________________________________________________
r Business Address/City/St/Zip:______________________________________________________________________________________
Phone Number(s) Office:_____________________________________ Home:________________________________________________
Toll Free Number:_______________________________________________ Cell:________________________________________________
Fax:__________________________________________________________ Email:________________________________________________
Website Address:_________________________________________________ NCRA #:__________________________________________
r Okay to publish home number
Certifications: r		RPR		 r

RMR

r
r

Do not publish home number
RDR

r

CRR

r

CLVS

r

CMRS

r

CRI r

CPE

r

FAPR

							 r		CBC
							 CSR State(s)__________________________________CSR#__________Other:___________________________________
NOTE: NEW MEMBERSHIP DIRECTORY FORMAT!
Be sure your company description is included by emailing your descriptive paragraph to jclark@ kmgnet.com.
Here is a sample:
XYZ Court Reporting is a full-service freelance firm based in San Diego, CA, with offices in New York, Atlanta, Miami,
Chicago and Dallas. Services include, but are not limited to, CaseView, realtime reporting, CART captioning,
condensed transcript, conference rooms, digital video, document production/management, E-Transcript, litigation
support, expedited delivery, and Internet Depos.
MEMBERSHIP TYPE (category descriptions on reverse):
r Reporting Member ____ Freelance ____ Official Reporter.....................................................................$150.00
r Agency Member ____ Firm Owner ____ Co-owner.................................................................................$150.00
r Associate Member (Vendor, other support professional)............................................................................$ 75.00
r Student...............................................................................................................................................................$ 40.00

per
per
per
per

year
year
year
year

I hereby make application for membership in the Society for the Technological Advancement of Reporting and
pledge myself to abide by the requirements of the Bylaws of the Society as they are now and may be amended in the
future.
My signature below constitutes my consent to receive faxes, emails and other communications from STAR or on behalf of STAR.
Signature:_______________________________________________________ Date:______________________________________________
Name of the STAR member you were referred by:____________________________________________________________________

r Check #_________________ Enclosed
Charge My Credit Card: r Visa r MC r American Express
Acct No.:________________________________________________________________________ Exp. Date:________________________
Print cardholder name:_____________________________________________________________________________________________
Signature of cardholder:____________________________________________________________________________________________
Membership Dues (choose from membership type above): ............................................................ $______________________
TOTAL........................................................................................................................................................... $______________________

STAR, 222 S. Westmonte Dr, #101, Altamonte Springs,
FL 32714; Phone: 407.774.7880 • Fax: 407.774.6440
(Credit Card Payments Only) • www.staronline.org

FOR STAR OFFICE USE ONLY
Reference #__________________ Amount:__________________________
Process Date:___________________________________________________
Revised 9/2011
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THE GREAT STAR SUGGESTION BOX

All STAR members are encouraged to submit ideas, complaints, and suggestions for improvement
to the STAR Liaison/Technology Committee. This committee meets with Stenograph representatives
throughout the year to voice concerns and requests of you, the user. All STAR newsletters include
this form that you can use to relay your thoughts to the Liaison/Technology Committee. The more
feedback and/or input you can provide, the better the committee can represent you and your wishes
to Stenograph. The committee will publish responses to your input in future STAR newsletters.

$
TO:

STAR Liaison/Technology Committee
STAR Headquarters
222 S. Westmonte Drive, Suite 101
Altamonte Springs, FL 32714
(Fax: 407-774-6440) (or email Peggy Antone)

Please relay the following

p question

p complaint

p request to Stenograph

_ ________________________________________________________
_ ________________________________________________________
_ ________________________________________________________
_ ________________________________________________________
_ ________________________________________________________
_ ________________________________________________________
_ ________________________________________________________
_ ________________________________________________________
(Use additional sheet if more space necessary)

Submitted by: (Optional)_ ____________________________________________
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CALIFORNIA, COLORADO, FLORIDA
Calm, cool and collected.
The way you’ll feel when we
handle your out-of-area assignments.









Local and worldwide services
Court reporters, interpreters,
and videography
Videoconferencing, video streaming
and conference rooms
Realtime reporters
Email transcript delivery
Imaged/linked bundles
Depositories
In-house technical support

We can help.
24-Hour Scheduling
800.697.3210
www.hutchings.com

fax 323.888.6333

email: hutchcal@hutchings.com

since 1953

303.832.5966
800.525.8490

Hunter + Geist, Inc.
Your Partner in Making the Record

1900 Grant Street, Suite 1025
Denver, CO 80203
www.huntergeist.com
scheduling@huntergeist.com

Proud Member of the Society for the Technological
Advancement of Reporting

• Full-Service Court Reporting
Courtroom Reporting, Arbitrations, and Depositions
• In-House Videoconferencing
• Videotape Services
• 24/7 ShareFile Repository
• Realtime and Rough Draft Reporting
• Internet Realtime With Messaging
• Scanned Exhibits / Linked Exhibits with Transcript
• Conference Rooms
• Experienced and Courteous Staff
• Timely, Accurate, and Highly Skilled Certified Court
Reporters
Court Reporting, Legal Videography, and Videoconferencing
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MASSACHUSETTS, MICHIGAN, NORTH CAROLINA

Covering the Entire State of Michigan
Conference Facilities
(Seating up to 50)

Realtime
Videoconferencing
Trial Presentation
Nationwide Scheduling
Certified Trainers
Telephone 888.644.8080
Facsimile 248.644.1120
www.bienenstock.com

BINGHAM FARMS
Ann Arbor | Detroit | Flint | Grand Rapids | Jackson
Lansing | Mount Clemens

Your Key to Success

Nationally recognized for excellence in reporting
• Highest accuracy and service standards in the reporting
business
• All of our reporters are certified by our state and national
asssociations and work exclusively for us to ensure
consistency of product and quality control
• Expertise in interactive realtime technology, expedited
delivery, and complex litigation
• Electronic files in various formats

Celebrating
44 years

• Videotape depositions
• Videoconferencing services
• Scanned and linked exhibits

For all of your litigation support needs in Florida and nationwide

• Three complimentary conference suites

...and more

For all
litigation
needs
in Florida
and nationwid
Forof
allyour
of your
litigation support
support needs
in Florida
and nationwide
Contact us now at 800-939-0093

Contact us
Contact
usnow
nowatat800-939-0093
800-939-0093

www.doriswong.com

DORIS O. WONG ASSOCIATES, INC.
Professional Court Reporters / Videoconference Center
Incorporated in 1967

50 Franklin Street, Boston, MA 02110
617-426-2432 • 800-546-WONG (9664) • scheduling@doriswong.com
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MICHIGAN, NEW HAMPSHIRE, TEXAS

Serving All of Lower Michigan Including:
Allegan, Alma, Ann Arbor, Battle Creek, Bay City, Benton
Harbor, Big Rapids, Birmingham, Cadillac, Dearborn, Detroit, Farmington Hills, Flint, Grand Rapids, Grand Haven,
Grosse Point, Holland, Jackson, Kalamazoo, Lansing,
Livonia, Ludington, Midland, Monroe, Mount Pleasant,
Muskegon, Niles, Pontiac, Port Huron, Rochester Hills,
Royal Oak, Saginaw, St. Joseph, St. Clair Shores, South
Haven, Southfield, Sterling Heights, Three Rivers, Traverse
City, Troy, Warren.
Deposition Services:
Realtime
Caseview, LiveNote
Condensed Transcripts
Word Indexes
Daily, expedited,
encrypted e-mail and
ASCII deliveries
(E-Transcript format)
Litigation Support
Diskettes

Expertise:
Medical Malpractice
Environmental
Pharmaceutical
Technical
Patent Infringement
Aviation
Product Liability

Videotaping:
Depositions
Day-In-The-Life
Mock trials
Accident reconstruction
Site preservation
Photography

Additional Services:
Conference Rooms
(Call for details on
Specific locations)
Translations
Interpreting
Process Server Referrals

UNITED AMERICAN

Professional Affiliations:
Michigan Association of Court Reporters (MAPCR)
National Court Reporters Association (NCRA)
Society for the Technological Advancement of
Reporting (STAR)
Florida Court Reporters Association (FCRA)
National Association of Legal Support Professionals (NALS)

Arlene M. Wright, RPR, CSR, Owner
Suzanne L. Christensen, Office Manager

Call us today to schedule your next Michigan deposition.

Great Lakes Shorthand • P.O. Box 2002
Grand Rapids, Michigan 49501-2002
1-800-234-2044 * 1-888-329-6776 Fax
gls@greatlakesshorthand.com
www.greatlakesshorthand.com Online Scheduling
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Reporting Services, Inc.

(214) 855-5300
5220 Renaissance Tower
1201 Elm Street
Dallas, Texas 75270
Depositions
Video - Videoconferencing
Records - Photocopying
Two Deposition Suites
1-800-445-7718
Fax: 214-855-1478
www.uars.net

WASHINGTON

CUTTING EDGE
TECHNOLOGY
EXPERT REPORTERS
VIDEO AND
VIDEOCONFERENCING
AROUND-THE-CLOCK
SERVICE
NATIONWIDE
SCHEDULING

Your ad could be
here or on the STAR website!
Contact Elaine York at
STAR Headquarters for
rates and deadlines today

Covering the entire
state of Washington

800.831.6973

www.yomreporting.com

407-774-7880!
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